The Sleep Institute Case Study

Social Media Growth & Engagement

PROJECT OVERVIEW v

The Sleep Institute, a leading healthcare provider in the field of sleep medicine, was looking to
expand its reach and engage with a broader audience on social media. That's when they reached
out to our marketing agency for help. Our team of experts took up the challenge and developed a
comprehensive social media strategy to help The Sleep Institute achieve their goals.

SOLUTION v

. _ Key metrics
Through targeted advertising, creative content

creation, and community engagement, we were able
to successfully grow The Sleep Institute's social a
media platforms in a short amount of time. Within the e )
. Users reached within the first year
first year, we were able to reach over 900,000 users, a

significant increase from their previous following.
The success of the campaign was due in part to: Followers within six months

« Our team's ability to develop a strategy that
resonated with The Sleep Institute's target )

audience. L

» We created content that provided value to their CWHAT IS THE MPACT
followers, including sleep tips, awareness of sleep S RSO
issues and ailments, and patient stories.

» We utilized data-driven insights to optimize our
campaigns, ensuring that we were reaching the

right people at the right time.
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Or. Samuels recently had the pleasu g down with
writers of REM-edies for Calgary Journal in their discussion
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@ WWW. “Vebuzmed ica I.Com These metrics were obtained within a relatively short amount of time and are continuing to grow.




